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The rise of online shopping is gradually replacing traditional in-store shopping. Do

you believe this trend has a positive or negative impact?
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The rise of online shopping has undeniably revolutionized the way we shop, gradually
replacing traditional in-store shopping. While this trend has its advantages, | believe that its

overall impact is predominantly negative.

On the one hand, online shopping offers numerous benéefits. Firstly, it provides convenience
and accessibility. With a wide range of products available at our fingertips, we can shop
anytime and anywhere, even from the comfort of our own homes. This eliminates the hassle
of commuting, parking, and waiting in long queues. Secondly, online shopping often offers
competitive prices and discounts. E-commerce platforms frequently provide special
promotions and exclusive deals, allowing consumers to save money. Lastly, online shopping
offers a greater variety of products. With just a few clicks, shoppers can browse through

countless brands and find unique items that may not be readily available in physical stores.

However, despite these advantages, the rise of online shopping has several negative
implications. Firstly, it has negatively impacted traditional brick-and-mortar stores. As more
consumers opt for online shopping, physical stores face declining sales and may be forced
to close, leading to unemployment and the loss of local businesses. Moreover, in-store
shopping offers the opportunity to physically experience, examine, and try on products,
which is crucial for making informed purchases. This firsthand experience is absent in online

shopping, resulting in an increased likelihood of dissatisfaction with the received products.

Furthermore, online shopping can have detrimental effects on society as a whole. The
excessive packaging and transportation associated with online shopping contribute to
environmental pollution. The packaging materials used for shipping are often

non-biodegradable and end up in landfills, polluting the environment. Additionally, the
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transportation required for delivery contributes to carbon emissions, exacerbating climate

change.

In conclusion, while online shopping offers convenience, competitive prices, and a wider

variety of products, | believe that its negative impact outweighs the positives. The decline of

physical stores, the lack of physical shopping experience, and the environmental

consequences make this trend more detrimental than beneficial. Therefore, it is essential to

strike a balance between online and traditional in-store shopping to minimize the negative

impact while maximizing the conveniences offered by technology.

[263 words]

A

30

0l

LICE

NSE

<1

HAHNZ S0l lsLICH

=
—

12, =% 2 == A A JICHe

e

ioll

0l
H0

[l
<l

2H

LICtH Ol H M

oD
Ho

= M

ul
1]

ol
ioll
=
Rr

JU

4

ioll

<
ol
RK
ol
b0
<0
0
ur

A e &
T BAT /|

F

HENAE Al =1

ol
—

0 2uct

{1

&

=
=

i
Ul
il

D

USLILCH.

o
i00

19

I
H
&0

KO
o)

_

—_

oJ

9]

ol
b

ol
=0
<1

ol

Al

o)

4

<)

s

Ol 20K & HI S 0l

]
[

Ol 821 [

OF& LICH

HH

&0l

Jo

Kir

—_

oJ
IHY

o)

)

N
my

0l

OH
0

A

bH = O

|.

ioJ
()

C

AZLICE

=}

JJ
o8

Gl 1045

=
=2

B

WER| Ol0lY= X2
scorefactory.io

ADN



Al
=

ADBED OOIE = Ktz

scorefactory.io

Rr

Rr
M)

Bl

HI

o

[m]

KIr
OH

o et
1o

J

H

-
(m]

KT

o)

i

-

A
J
Kk

ol
180

Good expressions:

1. undeniably revolutionized - Z i & 2

2. at our fingertips - =2 0l A

P

stl

3. eliminates the hassle- HHAZ2 S M A

4. exclusive deals -

OH

)
6. firsthand experience - 2 & i &

5. declining sales -

7. an increased likelihood of - =2 & &2
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8. detrimental effects - ol 2 &
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9. excessive packaging - Ut & 8t I

10. non-biodegradable - %

11. end up in landfills - 0§ & X 0l 20 LICh

12. exacerbating climate change - 7|

o]

13. strike a balance
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